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Generation
generous?

We asked folks if they
gave more or less help to
their adult children than
their parents gave them.

Find out what they said.
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75 next month. You <jon’t like to think
of yourself as a senjor citizen.”
Presbyterian Homes, which -

operates communitiesin Chicago and . -

_the suburbs, is on the same page. It even

lobbied Merriam-Webster to change the -

definition of “retire”a few yeéars back. -
Resident Betty Taylor explains it thls
way:“The day my husband retired from
corporate responsibilities | hired anair-
plane to fly over corporate headquar-
ters with a banner imprinted: ‘Hey,
John -YIPPEE! We embraced the new

beginning. We hear new voices, we re-

conﬁgure our day5 and ou rselves

Retiringwords -
Though Merriam: -Webster didnt -

budge, Presbyterian Homes stands be-
hind its slogan:“Retire nothing!It, too,
‘ uses eye-catching shots of older adults

doing age-inappropriate things, like -

. an ad that pictured three women rac-
ing down the road in a hot red vintage
convertible. Even the companyWEb
site is retiren othmg .org, -

Bill Loving, a resident of Pres byte—
rian Homes' Lake Forest Place, agrees
times have changed. * -

“In the last decade or 5o, the older

population has become more of a con-'

tributing force; he says. "Pecple pay at-
tention tous. It’s not bad to be old
anymore!’

Presbyterian Homes\r::e President
of Sales and Marketing Bob Werdan
_says all thisis more rhan just saies and
marketlng

i ~“The Ianguage we use s |m1::actful
and words paint pictures;“he says. "At

. “one time we served the elderlyin
~horhies for the aged and infirm. Com- .~
" munities don‘t fit that description any- .
more, To perpetuate the myth by using

that language is unfortunate. Once.
you understand that and don't change
it, you're part of the problem’

‘Some words Presbyterian Homes
has retired include: Alzheimer’s unit .~

© (memory care); facility (community);
-~ admissions director (lifestyle coun- -

selor).“Who in their right mind wants

" to be admitted to a unit ms:cie a facﬂ-

|ty?‘ Werdan says.
-How, then, does the new lingo -
‘trarzslate into better livesfor resndents?

- g
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Changing the language of retirement

enior? forget it. Old
folk’s home? What's
that? The so-called re-
tirement world is

g a new laniguage when
|t comes to housing and lifestyle.
Activities are now called recre-
ational programs; craft rooms
are creative arts studios. A bus or
van is a coach, a beauty shop a
salon or spa. Dining takes place
in restaurants, cafés or bistros. A
resident is never called a patient.
A unit is a home or suite, and
most important, a senior citizen
is simply a person.

Does rewriting the diction-
ary change the reality?

Industry leaders say the way we
label people, places and things
has a powerful effect on how we
think and act. It also informs the
communities we build.

Sara McVey, vice president and
experience director at Mather-
Lifeways, says they've been ac-
tively trying to change the con-
versation via cultural change in-
side and outside the company.
Mather is known for its innovative
approach to serving older adults
and offering state-of-the art liv-
ing. It sidestepped the dictionary
a few years ago with its “reprior-
ment” campaign.

Taking the “tire” out of
retirement

Repriorment upends the tradi-
tional definition of retire, which
essentially means “to withdraw,”
she explains. Repriorment is a
state of mind versus a state of em-
ployment. It means reprioritizing
and discovering the joy of new di-
rections, rethinking your shelved
but not forgotten priorities, pas-
sions, and dreams. It's something
you want to do versus what you
have to do.

Advertisements pictured older
adults doing un-senior like things,
such as going for a dip in Lake
Michigan in an orange Speedo,
and lounging around in purple
socks.

The concept describes life at
The Mather, a brand new upscale
continuing care community in
downtown Evanston. Resident
Stewart Grill describes it as having
the amenities, luxuries and serv-
ices of a cruise ship on land.“You
walk out the door and you see col-
lege kids,” he says."It's not like
moving to Florida to vegetate.”

The new language at The Mather
resonated with Grill.“The concept
of repriorment issmarvelous be-
cause that’s exactly what it is. I'll be
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; .An ad campalgn for Preshyterlan Homes uses photos of older adults dolng
~ fun thlngs not typlca}ly assoclated ‘with retlrement and agmg :

work in experi
: mje_ﬁ't§Thei;job-is to deliver experi- .
. ences, notjust services, and are em- .
~ powered to do so. “Our mantrais‘Act -
- like you own the place/which goes
from dish washers to dlrectors," Mc\c’ey ;
- says.

"We have to demonstrate ity says

X, McVey. “It needs to be an internal
‘theme first, seamless and invisible! -

- For example staffat The Mather
e zones, not depart-

~ This. attitude has already | made an
impression on Grill, who simply -

. -gushes about the professionalism and

attention to detail he and his wife,
" Rochelle, have been shown while tran-
sitioning into The Mather.“t know!
sound like a pitch-man, but | can't say .

. versation of the category McVey s says.

. Itsintrigue laced with an elementof -

- staff their job is not simply task-cen-.
. tered. "l‘heyshould make resndents feel

; enoth about them,"he says.

 New words, new possibilities

it makes sense that new words
spark the curiosity of sophisticated .
people who already have livedafull -

- lifeand aren't done yet.

“When your multipurpose room is ;
called Possibilities; it changes the con-

“We want people to say, 'What is that”' :

nfusion and entertamment WhIC s

ealthy“ h i
Presbyterian Homes' Lake Forast -

Place resembles a country club, nota -

- bridge club. It’s a continuing care com-

munity of private homes and apart-
ments with resort-quality amenities,

* ‘ common areas and dining:

Even the nursing care areas are de- -
signed on a residential, rather thana

- ‘medical modél, Werdan says. “Nursing

stations are wbrksp'aces out of the
‘way, hallways are carpeted, everything -

* has fabric, not vmyl -and thereisno -

overhead paging system. We tell our

umque and intarest
- Werdan adds that |nnovat|on is not :

 justa perkfor the wealthy Presi:uyte- !

rian Homes has two subsidized inde-
pendent living communities for low- .
income adults in Lakeview and oneiin:

: West Rogers Park.

"Most of the changes we're talklng

- ab_out don't cost money” he says.“The.

improved language and person-cen-
‘tered care can cross socmeconomlc
_boundaries.”

' a different languag
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Who said senior? _ _
Why is change important now? Be-

- cause the older adult population is -
-changing. The oldest Baby Boomers,

now in their early 60s, natural[y speak

* Pulte Homes knows all abouttbem

'At its Del Webb ccmmunlzles (mde-
=penden’c living forthose 55 and bet-:
‘ter),it’sall about the Ianguage of the

active Iafestyle
“When ﬁeopie come to a Del Webb
they are amazed at how much activity

is going on, like kayaking, softball, vol- -

leyball, hiking and fishing,’ says Steve

Atchison of Pulte Homes. :
There are four resort-style Del Webb

. “‘communities in the Chicagoarea
~ alone, designed to be affordable for.
‘middle-class couples. (Interested? You -

can take aVacation Getaway there for

. free—their term fnra short stay in the

community.)
Fach place hasa Ilfestyle dzrector
whose job it |sto facﬂltate actlvmes

residents want. Resadent “ambas-
- sadors” invite newcorers overfor din-
*“nerto orient them into the social whirl.

. "It works, because I've had people
tell me they've been friends with peo-
ple they never would have known in -

 their [previous] social life" Atchison
" says."You seealot of sacial barrlers be-

gin to break down.”
The language of social media is also

.. spoken at Del Webb. ”Commumcatmg

via e-mail to active adults was unheard
of even five years ago;’ he says. “Now
‘we Tweet and use Facebook and blogs.

': Butyou'll never hear us use the word

senlor"l



